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AMENDMENT TO THE RULES COMMITTEE PRINT

FOR H.R. 749

OFFERED BY MRS. LOWEY OF NEW YORK

Page 4, after line 15, insert the following:

1 (d) GRADE CROSSING SAFETY MEDIA CAMPAIGN.—
2 (1) IN GENERAL.—Of the amounts authorized
3 to  be appropriated under subsection (a),
4 $10,000,000 for each fiscal year shall be available to
5 the Secretary for the development, production, and
6 use of broadcast, digital, Internet, and print media
7 advertising to carry out a high-visibility highway-rail
8 orade crossing safety law enforcement campaign.

9 (2) REPORT.—Not later than January 1, 2017,
10 and annually thereafter, the Secretary shall transmit
11 to the Committee on Transportation and Infrastrue-
12 ture of the House of Representatives and the Com-
13 mittee on Commerce, Science, and Transportation of
14 the Senate a report containing an evaluation of the
15 effectiveness of the campaign described under para-
16 oraph (1).”
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  Page 4, after line 15, insert the following: 
  
  (d) Grade crossing safety media campaign 
  (1) In general Of the amounts authorized to be appropriated under subsection (a), $10,000,000 for each fiscal year shall be available to the Secretary for the development, production, and use of broadcast, digital, Internet, and print media advertising to carry out a high-visibility highway-rail grade crossing safety law enforcement campaign. 
  (2) Report Not later than January 1, 2017, and annually thereafter, the Secretary shall transmit to the Committee on Transportation and Infrastructure of the House of Representatives and the Committee on Commerce, Science, and Transportation of the Senate a report containing an evaluation of the effectiveness of the campaign described under paragraph (1).” 
    

