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AMENDMENT TO H.R. 1735

OFFERED BY MRS. DAVIS OF CALIFORNIA

At the end of subtitle G of title V, add the following

new section:

1 SEC. 5 . INSTITUTION REPORTING REQUIREMENTS IN
2 CONNECTION WITH RECEIPT OF MILITARY
3 TUITION ASSISTANCE FUNDS OR FUNDS
4 FROM MILITARY SPOUSE CAREER ADVANCE-
5 MENT ACCOUNTS.

6 As a condition on the eligibility of an institution re-
7 ceiving any military tuition assistance funds made avail-
8 able under section 1784a or 2007 of title 10, United
9 States Code, or funds from a Military Spouse Career Ad-

10 vancement Account, the Secretary of Defense shall require

11 the institution to report to the Department of Defense,

12 and make publicly available, information on—

13 (1) the percentage of revenue generated by the

14 institution that is used for recruiting and marketing;

15 and

16 (2) if the institution offers a program whose

17 oraduates require licensing, the percentage of those

18 students who actually obtain the required license.
FAVHLC\042115\042115.061.xml (59856312)

April 21, 2015 (10:51 a.m.)




  
   F:\GMK\NDA16\DAVICA_061AMDNMT.XML 4/21/2015 10:51 04/21/2015 10:37   1132-0514-369867 598563|2  
 
 [Discussion Draft] 
 
 [Discussion Draft] 
  
  
 
  
  
 114th CONGRESS  1st Session 
 Amendment to H.R. 1735 
  
 Offered by  Mrs. Davis of California 
  
 
 
    
  At the end of subtitle G of title V, add the following new section: 
  
  5__. Institution reporting requirements in connection with receipt of military tuition assistance funds or funds from Military Spouse Career Advancement Accounts As a condition on the eligibility of an institution receiving any military tuition assistance funds made available under section 1784a or 2007 of title 10, United States Code, or funds from a Military Spouse Career Advancement Account, the Secretary of Defense shall require the institution to report to the Department of Defense, and make publicly available, information on— 
  (1) the percentage of revenue generated by the institution that is used for recruiting and marketing; and 
  (2) if the institution offers a program whose graduates require licensing, the percentage of those students who actually obtain the required license. 
 

